
Cultural Assumptions in Marketing - Advertising

An introduction to the media language and text analysis
	Lesson one objectives:

What is a sign?  
What is the difference between signifier and signified?




What is a media text?

A media text is any form of media: television programmes, photographs, films, newspaper articles, radio programmes, advertisements and video games.

Media texts use a number of signs to establish meaning.  Signs are anything physical or auditory: words, pictures, screams, colours, clothing, laughter etc.

For example,
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	The picture on the left hand side is of a cross.

	
	

	
	What do you think of when you see a cross?

	
	

	
	Many things may have come to mind.  However, a cross is usually associated with the Church, or religion or God.  Because we make this association we automatically give the cross meaning.


Task One

What do you think of when you see the following?
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Signs are made up of two parts:

The signifier – the physical form (what we can see or hear)
The signified – the meaning of the form (what we think when we see or hear the sign)
For example the cross is the signifier whereas the associations we give it e.g. the church, religion, God is what is signified.

Task Two

Identify the signifier and signified for each of the following signs and fill in the table.
	Image / Sign
	Signifier
	Signified
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