Cultural Assumptions in Marketing - Advertising

A Framework for Media Analysis
Make sure you give every media text a good AIRING.  Hang it up, have a good look at it, and consider the following aspects:


Task:

Choose an advertisement and prepare a poster applying each of the items on the framework..

Make sure you consider each of the points in detail.
Which key elements occur in this text and others of the same genre?  What paradigms of iconography, structure or theme are present?





What are the ideas behind this text?  Do its producers have a ‘secret’ agenda?





Who is responsible for the creation and distribution of this media text?  What other media products do they make?  Are they commercial?








How are the people in this text represented?  Are stereotypes used or referred to?  How are women/men/teenagers/old people/certain religions or races being portrayed?  Why are they being shown in that way?  How does this affect the audience?





Who is this text aimed at?  Is there more than one potential audience?  How might they respond to it?  How might they use it?  Could you suggest how audience theories could be applied to it?





What narrative codes and conventions are used?  Consider the characters, form and genre.  What is the structure of the text?  Can you refer to Todorov/Barthes/Propp/Levi Strauss?
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